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Total Marks: 100	Pass Marks: 50
ASSIGNMENT No. 1

Q. 1	Define scientific theory and explain its characteristics. Also, highlight the need of scientific theories. 	(15)

Q. 2	Define science and explain the process of a scientific inquiry. How scientific method is different from other methods/ways of knowledge?	(15)

Q. 3	Define mass communication. What impact of the new communication technology do you see the definition and processes of mass communication in the present age? Explain why scholars feel the need for new theories of mass communication for an explanation of the media landscape of the present age.	(15)

Q. 4	Define a model and discuss the functions and criteria of evaluation of a model.  Explain the process of mass communication in both linear and circular models	(15)

Q. 5	What are normative theories? Compare the four theories of the press. 	(20)

Q. 6	What functions mass media perform for society? Also, explain the present state of Pakistani mass media under the context of political economy theory.	(20)


Total Marks: 100	Pass Marks: 50
ASSIGNMENT No. 2

Q. 1	What is encoding? What are the in-built characteristics of language? Why these characteristics are considered as potential roadblocks to encoding in communication? Moreover, how these potential problems in encoding can be removed? Give your own examples.	(20)

Q. 2	Define perception. What are those factors that influence perception? Also, discuss the role of perception in mass communication behavior.	(20)

Q. 3	Define propaganda and differentiate it from persuasion. Give a brief history of propaganda. Moreover, explain the various devices/ methods of propaganda with your own examples from the Pakistani society.	(20)

[bookmark: _GoBack]Q. 4	Discuss the Balance theory, Newcomb’s Symmetry theory and Osgood’s Congruity Theory with examples.	(20)

Q. 5	Explain the principles and techniques of persuasion.	(20)
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Please read the following instructions for writing your assignments.

(AD BS, BEd, MA/MSc, MEd) (ODL Mode)
All questions are compulsory and carry equal marks but within a question,
the marks are distributed according to its requirements.

2. Read the question carefully and then answer it according to the requirements
of the question.

3. Avoid irrelevant discussion/information and reproducing from books, study

guide or allied material.

Hand written scanned assignments are not acceptable.

Upload you typed (in Word or PDF format) assignments on or before the due date.

Your own analysis and synthesis will be appreciated.

Late assignments can’t be uploaded at LMS.

The students who attempt their assignments in Urdu/Arabic may upload a

scanned copy of their hand written assignments (in PDF format) on

University LMS. The size of the file should not exceed 5 MB.
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